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Recap of previous work 
 
A statement of purpose was approved on the 19

th
 April. It reads: 

“To research and promote debate over how to best support British exporters, particularly 
small and medium sized businesses, and encourage foreign direct investment into the UK; 
and to facilitate dialogue between Parliamentarians and industry.” 
 
The APPG hosted a Q&A with Lord Green (Minister for Trade and Investment), Crispin Simon 
(Managing Director, Trade SMES, UK Trade and Investment (UKTI)) and Nick Baird (CEO, 
UKTI). 
 
Planned future business 
 
A meeting on July 4, entitled "Building Exports in the Growth Economies: A Focus on SMEs,” 
will feature a panel discussion with representatives from Diageo, Crispin Simon (UKTI) and a 
panel of SMEs; the Chair requested that Tony Hughes, Andy Mears and David Smith from 
that panel. A summer reception, hosted by the Chair and sponsored by the London Stock 
Exchange, will be held later that month. 
 



 
Summary of Meeting 
 
 

 The Chair proposed that the APPG should focus efforts on exploring the key barriers 
to export for British firms, using the emerging markets of South-East Asia as a case 
study. 

 The APPG will look to facilitate and encourage international trade from those 
companies yet to export, but will focus more on those companies who are already 
exporting but not to their full potential. 

 The key barriers identified are varied, however access to finance and the level of 
information/support from Government were noted particularly. 

 Chair and Vice-Chair acknowledge the importance of speaking with the businesses 
that face export challenges. 

 Offers of support for the APPG include the collection of business data and focus 
groups, the creation of an effective web presence, as well as invitations and 
information on forthcoming trade and export events. 

 
Meeting Record 
 
 
Chair: Welcome all, particularly my Vice-Chair Nick de Bois MP and Treasurer Geoffrey 
Clifton-Brown MP. Thank you for your time. 
 
The APPG will look to undertake an inquiry in the next stage of its development; bearing in 
mind SMEs are a particular focus for Government (though not exclusive) what thoughts do 
the panel have on the direction of that enquiry. 
 
Alexander Ehmann: The IoD’s research indicates that the focus of the group should be those 
businesses that already export but do not export to their full capacity. There is also a feeling 
that there is a “poverty of ambition” as many businesses focus on Northern Europe and USA 
and omit developing economies. 
 
Chair: The Institute of Export and Trade have research which indicates that there is a growing 
recognition of emerging markets, particularly China and India. The question raised is whether 
we would see a steeper increase in overall British exports from a focus on existing exporters 
or those yet to export. 
 
Lesley Batchelor: There is scope for “larger growth” (for both those who do and do not) 
though big issue is the way available avenues are communicated to both of those subsets. 
 
Adam Marshall: A focus on both is required; there are companies that haven’t differentiated 
their product enough, for example, that will be able to export in the future, but the low-hanging 
fruit is the increase in volume. The BCC has concerns about access to finance (for business 
in general) and initiatives such as UK Export Finance are not filtering down to SMEs. 
Disconnect in Government’s talk of “commercial diplomacy” and action. 
 
Maria Tsani: A debate in Brussels at the minute on new capital rules. If passed, would make 
banks less able to provide finance; call on members to lobby Treasury to stand firm against 
possible changes. 
 
David Smith: Focus on both, however access to finance not big issue in my experience, as 
companies look to expand within their own capital limitations. Issue is that there is not enough 
information on export markets available to business. 
 
Geoffrey Clifton-Brown: A company in my constituency exports to Japan but not China; if 
typical, as Mr Ehmann suggests, then danger is that companies can get too comfortable in 
their export niches. 
 



Andrew Kuyk: Three biggest export markets for FDF members are Ireland / France / 
Netherlands; exports to BRICS in total are smaller than those to Belgium. It is important to 
keep going in these mature markets but to pursue growth in growing economies. 
 
Nick de Bois: It would be good to see quantitative data as regards what business is thinking; 
my personal experience that it is more about information on emerging markets (government 
provided my business with none) and biggest obstacle was the effort/time involved in 
pursuing a profitable export strategy whilst also running SME. 
 
Rosina Robson: 15% of British businesses that do not currently export are interested in 
exporting; there is potential there. 
 
Theo Bertram: Must look at both, and they have different challenges. Particularly for micro-
businesses the internet offers great potential as the barriers to entry into exporting market are 
historically low. 
 
Maurice Bennett: Cost of entry is lowest it has ever been. Businesses must think long-term; 
the cost of running a successful export business can be higher than anticipated. Believes that 
it is almost impossible to trade internationally without the help of the banks. 
 
Lesley Batchelor: Should focus on sustainable growth within export markets, with UKTI 
offering flexibility and the ability to adapt to changing market conditions and the actual 
business concerned. 
 
Adam Marshall: We believe that businesses need support, be that information or 
introductions. Believes UKTI does a good job; look at Germany as an example of what 
Government can do to encourage growth through providing expertise. 
 
Nick de Bois: There is a lack of “door opening” from British Government bodies; other 
European countries do it far better in terms of putting Ministers etc in position to be 
approached. I know the Chair is pushing on this affair. 
 
Andy Mears: Lord Green has given us useful advice. 
 
Charlie Humphreys: Asia House has created a “Retail in Asia” advisory panel that provides a 
possible model, allowing British and foreign businesses to network, from which profitable 
relations can be formed. 
 
Tony Hughes: Have found UKTI very helpful and believes that export is not necessarily as 
difficult as made out to be. That said, banks and financial support is lacking; the performance 
bond issue, in which banks have to cover entire contract worth (when only liable for 10%) is 
particularly a problem. Banks are also reluctant to engage in invoice financing and non-
traditional capital raising avenues, and in trade with non-traditional partners (Saudi Arabia as 
example). 
 
Jon Coleman: UK Export Finance should focus more on alleviating the finance access 
problems of SMEs. 
 
Irene Graham: Banks are investing in export and invoice financing as believe it is a growth 
area. Some banks do have targeted regulation for certain markets (see above) as does UK 
Export Finance, which is advertised. 
 
John Hamlen: Concentrate on existing exporters to ensure best “bang for buck.” 
 
Sir Ronald Halstead: Lord Powell has been very helpful with regards to South-East Asia, large 
chunks of which are English-speaking. What the IEA doesn’t like is edicts from government to 
chase one market, such as S.E. Asia, leaving rest of the world untouched. SMEs are however 
put off by the way banks operate and, indeed, there is not enough certainty as regards 
finance opportunities both now and in the future. 
 



Chair: A tentative proposal then to focus on both existing exporters and those yet to start, but 
with a lean towards existing exporters. Also, the APPG must particularly look at issues of 
export finance and growth markets, concerns which affect both of the discussed business 
types. 
 
Geoffrey-Clifton Brown: Do not forget we must play to our strengths; in every market we have 
professional individuals and large businesses, as well as banks and embassies, which should 
be asked to do more to aid the development of further British exporting. 
 
Chair: I agree it is important to engage foreign consulates and professional organisations 
abroad. 
 
Alex Justham: There are serious headwinds for banking in the current climate, and we mustn’t 
forget that. It won’t be easy for the banks to deliver export finance; equity markets, a 
traditional provider of finance, are being taxed twice and are hamstrung. Government should 
make it easier to raise finance outside of traditional banks. 
 
Tony Hughes: I agree that there needs to be a widespread focus on non-traditional forms of 
finance. 
 
Chair: Government is supporting banks with “funding for lending” schemes. 
 
Alexander Ehmann: We agree with the Chair’s tentative proposal. Though our research has 
also indicated that access to finance may be a red herring, as the vast majority of our firms 
have told us that time is the biggest issue. 
 
Lesley Batchelor: Our research shows that 31% of organisations cite access to finance as the 
biggest issue holding back exports, the single biggest factor. 
 
Nick de Bois: If we single out finance we are in danger of inviting conclusions. Perhaps we 
could look at a survey? If 31% of firms cite access to finance I’d suggest there are 69% of 
firms that have other problems. 
 
Chair: There is a big body of research out there, we should make efforts to collate it. However 
I believe the group should focus particularly on deliverable objectives, especially with regards 
to SMEs. 
 
Lesley Batchelor: The issue of different finance options is interesting, as Government can 
only lead the horse to water but cannot make it drink. The important thing is the shape of the 
support offered by Government, as businesses do not want to have their hands held. 
Businesses that don’t know “how to start” need a different kind of support from those already 
exporting, and perhaps the priority should be communicating and “tidying-up” the options 
available to business. 
 
David Smith: The APPG’s group natural tendency is liable to be to “go big” but we must 
careful to think small too, and focus on practical deliverables for SMEs. 
 
Sir John Boyd: The flow of finance and the subject of markets are crucial. At Asia House 
we’re very careful not to focus exclusively on China as markets like Indonesia and Korea 
have also proved profitable. 
 
Irene Graham: The British Banking Association is more than happy to offer up experts on 
export markets and export finance if it would aid the APPG’s work. 
 
Daniella Goldman: UKTI has aided us with a technology mission to China. Also, Huawei are 
hosting a showcasing event at UKTI at which all panel members are welcome. In terms of 
inward investment, setting up an SME forum proved very difficult. There doesn’t seem to be 
enough dynamism within UKTI for inward investment to really spark. 
 



Maria Tsani: I’d like to also draw the attention of the APPG to Africa, which hasn’t been 
mentioned, but a recent Barclays survey indicates that there could be a lot of potential in that 
market. 
 
Chair: Certainly there is less of a focus on Africa in this country. 
 
Andy Mears: We could perhaps also look at the Bribery Act 2010 which can put SMEs in an 
awkward situation when trading in other countries that may “do business” in a different way 
than we do in Britain. 
 
Nick de Bois: The act was poorly drawn up and has had unintended consequences, certainly. 
 
Chair: A proposal therefore for the work programme would be a focus on South-East 
Asia which, whilst we don’t want to exclude anywhere, might provide us an example of 
the opportunities and barriers available to British business abroad. As we have already 
established, we’ll look in detail at the issue of access to finance and the availability of 
support to business from Government. 
 
Chair: Let us turn to finance and fundraising then. I’d first like to thank the London Stock 
Exchange for sponsoring our Parliamentary Reception in July, and to the Institute of Directors 
for their offer to fill the secretariat duty. Are there any further offers of resource, either in kind 
or in financial form? 
 
Jon Hamlen: Many APPGs lose some of their effectiveness because it isn’t entirely obvious 
what they do. Happy to help with a website. 
 
Chair: It would be useful to work with Google on this, perhaps? I think technology is crucial, 
certainly, more generally for exports. Many exporting firm began the process serendipitously, 
and Lesley presented us with data indicating individuals and companies have a propensity to 
buy if products are advertised in their own language.  
 
Lesley Batchelor: The IoE in partnership with others developed “Export Box” but this received 
little traction. As indicated by other members, it’s crucial to hit the right channels and to 
localize when venturing abroad. 
 
Theo Bertram: Technology is something of a double-edged sword; though there are fewer 
barriers to exporting, there is also the possibility that the increase in quality of translation 
services etc will make the English language less of an asset for this country. 
 
Charlie Humphreys: Asia House is currently putting together “ASEAN Week,” planned for 
March/April 2013, which will be a mixture of business, policy and cultural events in London. 
We’ll be working with the ASEAN-UK Business Forum and hopefully the ASEAN Secretariat 
in Indonesia; we’ll endeavour to keep the APPG aware of developments on that front. 
 
David Smith: As well as internet marketing, we also need to remember that many businesses 
also use brochures and catalogues, and the cost of tailoring them to local markets can be 
prohibitive. 
 
Alexander Ehmann: The IoD is happy to utilise its survey panel towards the back-end of the 
year to facilitate a survey and/or focus groups of some kind. 
 
Maria Tsani: Barclays have recently published “Blueprint for Success: Born Global,” a survey 
of current export trends in Britain. 
 
Charlotte Ritchie: The BCC is also happy to provide survey tools and focus groups. 
 
Chair: That will conclude today’s meeting; thanks to all for their time and I look forward to 
meeting with you all again. 
 
 


