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APPG Chair, Sir Geoffrey Clifton-Brown MP: 

The APPG for International Trade & Investment was 
established to research and inform debate over how best to 
support British exporters of all sizes, and encourage foreign 
direct investment into the UK. 

The group exists to promote trade and enable engagement 
between parliamentarians, industry and government and 
works closely with trade representatives as well as the 
Department for International Trade and UK Export Finance. 

The APPG recently began an ambitious programme of 
industry engagement, creating a number of sector specific 
advisory groups to act as a feedback mechanism to 
parliamentarians and the Department for International 
Trade in particular. Each advisory group brings together 
senior representatives from a range of sub-sectors and 
disciplines in each industry.   

I’d like to express my thanks to the Association of Chartered 
Certified Accountants (ACCA) which, since taking on the 
Secretariat for the APPG,  has overseen the appointment of 
these advisory groups and assisted in the creation of these 
papers. 

This paper outlines the advisory groups’ top priorities for 
creating industries that attract world-class trade and 
investment opportunities. Each group paper identifies 
strengths within their sectors as well as practical policy 
recommendations to support British exporters and drive 
inward investment.  

As Britain enters a period that will redefine its trading 
relationship with partners all over the world, these challenge 
papers lay the foundations for comprehensive, transparent 
discussions between industry and Parliament about where 
the value in trade truly lies for British businesses.  



 

Agribusiness, Food & Drink 

Advisory Group 

The agribusiness & food group, led 

by John Whitehead OBE, Director 

at the Food and Drink Exporters 

Association (FDEA), covers issues 

relating to all sub-sectors of food 

and drink produce, agricultural 

trade, animal breeding and 

genetics, food processing, plant 

breeding and food transportation. 

About this paper  

This paper provides an initial 

overview of both opportunities and 

implications for international trade 

across the agricultural, food and 

drink sub-sectors and attempts to 

facilitate discussion around a 

system which can drive export 

growth.  It explores some of the 

existing barriers to trade and seeks 

clarity on issues which have the 

potential to greatly disrupt UK 

agricultural and food and drink 

exports including certification 

standards, access to talent and 

export promotion measures. 

 

 

 

 

Key Issues 

Compliance barriers 

Negotiations for new FTAs may present valuable opportunities for 

the food & drink sector. There is also the opportunity to streamline 

the health certification process for UK food and drink exports which 

enables market access. A free trade agreement may improve tariff 

based access to a market but for many food products (especially 

products of animal origin) veterinary or other approval is required by 

the export market. Many third countries require health certificates 

and in the UK this can involve lengthy approval processes including 

physical inspections. The current export certification system involves 

the production of printed, hand-signed documentation on Crown 

paper. Widely regarded as outdated, the system could be 

streamlined while making better use of modern technology. The 

group strongly feels that any increase in volume of inspection and 

certification requirements from EU exports could create 

unmanageable administrative burdens within supply chains. 

Concern was raised about the readiness of UK customs and other 

agencies at the border such as port health to deal with the volume of 

import and export traffic post Brexit, unless frictionless arrangements 

with the EU are negotiated. This is particularly concerning for just-in-

time orders and perishables. Transit arrangements with the EU for 

shipments from the UK destined for 3rd countries must be 

maintained. Similarly, third country exports that require 

phytosanitary certification often have shipping times that allow for 

the test results to ‘catch up’.  This would not be the case if 

phytosanitary certificates are introduced for UK-EU trade. Electronic 

generation of certificates and batch numbers through a closed, 

controlled network, by an official would drastically improve the 

ability for UK exporters to fulfil orders and present assurance to third 

countries ahead of arrival. 

The ‘just-in-time’ delivery model is a complex logistical exercise that 

needs robust digital infrastructure. It is important to get everything 

right, all the way from carefully monitoring temperature controls, 

date coding, to ensuring food is handled correctly across the chain. 

Government requirements will add the need for electronic health 

certificates, sanitary and phytosanitary checks, customs information, 

and the ability for UK systems to talk to those in other countries. 

With EU becoming one market and UK the other, business and 

Government will need to work through an added level of logistical 
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and operational complexity, and we are calling for 

an e-logistics system as a priority. 

Additionally, a number of dedicated Border 

Inspection Posts (BIPs) may need to be established 

at all relevant UK ports and EU counterparts to 

fulfil inspection, sampling and document checks for 

animal and plant derived products. These will be 

required at all UK main ports and preparations 

should begin as soon as possible to ensure the 

appropriate facilities by 2020.  

 

On the related point of protections and labelling, 

there remains some concern about the 

continuation of Protected Destinations of Origin 

(PDO) and Protected Geographical Indications (PGI) 

and the UK’s own system as a third country. Third 

countries are able to apply for PGIs and it is vital 

that the UK moves to protect its produce before it 

commences third country status, perhaps through 

mutual recognition of schemes. If there is no 

agreement on frictionless trade post Brexit, food 

labelling requirements for UK products will become 

considerably more complex. 

Continuation of Trade Agreements and new FTAs 

Regular exporters require clarity on the 

continuation of EU third country FTAs and any new 

agreements that might need to be put in place. 

There are concerns that new bilateral agreements 

might be used to introduce discriminatory excise 

taxes to benefit local producers, particularly 

markets that maintain a trade surplus with the EU 

but might experience a deficit with the UK.  

Exporters also urgently require clarity on which 

elements of current EU third country FTAs will be 

carried over. Advance notice of any re-approval 

requirements for producers that receive blanket 

certifications that enable market access will be 

needed to ensure they can continue to trade. For 

example, all EU dairy plants (inc UK) are due to 

receive certification for export to Indonesia under 

an imminent FTA. 

Access to talent 

The free movement of labour and the ability to recruit 

European staff with the right technical expertise is 

vital for all food and drink manufacturers. There is a 

need for labour at a variety of skill points within the 

agricultural and food production sectors, ranging from 

seasonal farm labour and highly skilled food plant 

workers. However, producers in the industry have 

noted first-hand the impact on EU labour since the 

referendum with recent ONS data showing fewer EU 

citizens are coming to the UK looking for work, hitting 

rural communities with the smallest talent pools 

hardest. 

Support and promotion abroad 

Since the closure of Food from Britain, promotional 

efforts in the industry have been largely reliant on 

industry funding.  UK spend on international 

promotion and in-market support has been low when 

compared with our major competitors. Better 

understanding of the local food and drink market and 

greater support for exporters by Embassy staff would 

assist growth.  

 

Many competitors have technical counsellors in-

market within embassies. Greater regional-based 

technical, legal and standards guidance-  including 

veterinary and phytosanitary counsel- would greatly 

benefit exporters who might lack the resource to fully 

understand the local compliance requirements in 

order to export to new markets (as demonstrated by 

the majority industry funded post in Beijing). 

 

This kind of in-market support would also greatly 

improve responses to incidents which disrupt trade, 

including SPS barriers (e.g. not recognising 

regionalisation of disease outbreaks). South Africa 

does not recognise regionalisation but is a vitally 

important for exports of 5th quarter meat and dark 

meat poultry products.  



Additionally, as a sector which trades on a variation of 

regional strengths, it is important that exporters from 

all parts of the UK are able to attend and exhibit at 

international marketing events. Exporters from the 

English regions comment that they are at a 

disadvantage compared with their colleagues in the 

devolved nations, where food & drink exports have a 

higher priority and greater public sector support.  

Agribusiness, Food & Drink Sector Advisory Group 

members: 

 Chair- John Whitehead OBE, Director FDEA  

 Gary Stephenson, Devro plc 

 Jim Walker CBE, Walkers Shortbread  

 Katie Doherty, International Meat Trade 

Association 

 Martin Bell, Scotch Whisky Association  

 Nigel Jenney, Fresh Produce Consortium 

 Paul Rooke, Agriculture Industries Confederation 

 Peter Hardwick, AHDB 

 Richard Griffiths, British Poultry Council 

 Robert Doig, Caithness Potatoes  

 Robert Duthie, Denholm Seafoods  

 Stephen Jones, Somerdale International 

 Thomas Kuehn, World Transport Agency



 
 

Consumer Goods Advisory 
Group 
  

The consumer goods group, led 

by Helen Brocklebank, CEO at 

Walpole covers all issues relating 

to trade and investment in 

consumer goods industries. The 

panel is represented by senior 

executives from high-end sector 

businesses Astley Clarke, 

Bremont, DAKS, dunhill, Gieves 

& Hawkes, Johnstons of Elgin, 

Molton Brown, Peter Reed, 

Savoir Beds, Shaun Leane, 

Temperley and Thomas Pink. 

   

About this paper  

This paper provides an overview 

of the opportunities for 

international trade and inward 

investment, outlines barriers and 

provides a set of 

recommendations on key issues 

including working with 

Government, the trade 

relationship with the EU, 

tourism, foreign direct 

investment, skills and regulation.  

 

 

 

 

Key Issues 

Trade relationship with the EU   

In a white paper produced by the high-end consumer goods sector 

“Thriving after Brexit” five key priorities for UK high-end sector were 

identified; these included opportunities for increased trade, FDI and 

tourism as well as risks such as access to skilled workers, limitations to 

movement of goods and continuation of legislative frameworks that 

protect IP and selective distribution agreements.  

Changes to the free movement of goods and services will pose 

significant challenges for the sector, increased costs related to customs 

tariffs and greater administrative burden is concerning and may impact 

business’s ability to compete with European counterparts.  

Across the board members of the high-end sector want to see a deal 

that enables tariff and customs free-trade with Europe to ensure that 

goods and services are able to move freely both in terms of supply and 

distribution as well as alignment on the regulations and legislative 

framework. 

Foreign direct investment  

A number of high-profile UK businesses benefit from European and 

international FDI which has enabled businesses to invest in their UK 

infrastructure, employment, manufacturing and, in many cases, export – 

their investor often being key to opening new market opportunities. 

Around 25% of the UK high-end sector is under foreign ownership with 

parent companies in the US, Japan and China and also European 

conglomerates such as LVHM, Richemont and Kering. It is essential that 

the UK and British business remains an attractive investment both from 

Europe and globally.  

Domestic Investment  

Walpole’s members have expressed frustration over UK lending and 

investment. The appetite for business and export growth exists, but the 

British investment landscape is too risk averse with the perception that 

the banks have an inaccurate understanding of the value of their 

businesses.     

Under-investment in exports, mechanisation and automation has had a 

negative impact on productivity, the UK has not invested as heavily as its 

French, Italian and German counterparts. Freeing up lending in relation 

to manufacturing would be a positive move, and a general recalibration 

Consumer Goods 



 of the concept of risk would be welcome.  

Tourism 

In the UK, the high-end sector’s data shows that 

around one third of revenues are due to tourist 

spend, but for some companies, ‘shopping tourism’ 

can account for up to 80% of revenues. As well as 

investing heavily in international marketing to drive 

tourism to the UK – the high-end brands also 

contribute to UK soft power overseas. 

The group urges Government to continue its support 

of the UK China Visa Alliance which has been working 

to encourage more Chinese visitors to the UK by 

simplifying the application process and 

standardisation of the two year multiple entry visa.  

Our members would like to see more support and 

rapid progress of this project.  

UK manufacturing support and skills  

UK-based manufacturing is customer critical for this 

sector – provenance, craftsmanship and heritage are 

heavily linked to brand appeal, particularly for 

international customers. 75% of the high-end sector 

manufacture in the UK and potential export capability 

depends on a highly skill workforce.  

With an ageing workforce, skills shortages are a 

current concern which will be exacerbated by changes 

in migration flows upon exit from the EU. 90% of high-

end consumer goods businesses employ EU citizens 

with EU citizens accounting for 30-40% of their 

workforce. While the status of settled residents has 

been politically recognised, nearly 80% of companies 

believe it will be harder to recruit staff in the future 

due to changes in the freedom of movement for 

workers in the European Union.  

More must be done to invest in the skills pipeline to 

expand student’s horizons with work experience in 

hands-on craft based roles and a focus on skills that 

enable export - such as foreign languages and 

understanding of cultural differences. 

Regulatory environment / framework  

The sector’s future success is reliant on a stable 

regulatory environment which will underpin long-

term investment and innovation as well as future 

FDI. Key areas are Intellectual Property and 

Selective Distribution, currently enshrined in EU 

legislation.  

The group urges Government to ensure that IP 

rights continue to be recognised and supported – 

especially in terms of alignment with EU 

framework and that protection of selective 

distribution is also recognised and protected for 

the long-term.  

Another priority is the need for continued 

regulatory alignment with the EU on labelling and 

standards – the additional need for separate 

labelling and testing to meet a new UK regime 

would be burdensome, costly and time 

consuming.  

An easing of the regulatory framework for export, 

more cross-market consistency when trade policy 

is being developed would be welcome.  

Consumer Goods Advisory Group members:  

 Chair- Helen Brocklebank, CEO, Walpole  

 Alistair Hughes, Savoir Beds  

 Amanda Sizer Barrett MBE, Federation of 

Garden & Leisure Manufacturers Ltd  

 Christopher Zanardi-Landi, Thomas Pink 

 James Newbery, dunhill 

 Mark Johnston, Molton Brown 

 Nick Keyte, Gieves & Hawkes  

 Nick English & Giles English, Bremont  

 Patricia Sancho, Temperley 

 Paul Dimond, DAKS 

 Scott Thomson, Astley Clarke & Shaun 

Leane  

 Sean Clayton, Peter Reed 

 Simon Cotton, Johnstons of Elgin 



 
 

Creative Industries Advisory 

Group 

 

The Creative Industries group, 

led by John McVay, Chief 

Executive at the Producers 

Alliance for Cinema and 

Television (Pact) and member of 

the Creative Industries Council 

(CIC) covers issues relating to 

architecture, media, fashion, 

gaming, publishing, music, film 

and television production and 

distribution industries including 

royalties and intellectual 

property protections.  

About this paper  

This paper attempts to give an 

overview of the areas which 

should be considered in order to 

support UK creative exports 

under any new trade 

agreements. The sector is 

currently a global leader for 

talent and a net exporter, 

generating a trade surplus of 

£11.3bn in 2015 as well as the 

soft power benefits afforded by 

the UK’s world-class cultural 

exports. As a sector with a high 

concentration of small and 

micro-businesses, this paper 

outlines routes for high value 

growth and areas in which the 

sector’s strengths need to be 

protected.  

Key Issues 
 

Protecting UK intellectual property 

Strong intellectual property (IP) protection in future trade deals is key 

for the sector. Protection of IP continues to be a key issue for UK SME 

firms that lack the resource and on-hand advice to tackle theft and seek 

compensation. The group finds this a continuing issue across all sub-

sectors in particular markets, such as China and India where national 

copyright courts often find in favour of the native company.    

 

Of particular concern is the cessation of EU unregistered design (UDR) 

protections upon exit from the EU. Currently EU Unregistered 

Community Rights prevent unauthorised copying of unregistered 

designs in EU member states, compared to UK UDR which offers a 15 

year protective period in the UK only. The extension of unregistered 

design protections is vital in any new trade agreement with the EU and 

will require EU agreement and continued cooperation. It is also crucial 

that cross-border licensing of copyright is maintained for creative 

sectors within the EU; in the UK music industry alone in 2016, leading 

recording rights collection organisations PRS for Music and PPL collected 

over £164.8m from EU markets.  

 

It is important that timescale pressures surrounding new agreements do 

not lead to a focus on high-volume, low cost manufacturing materials 

and goods (particularly in preferential trade deals) without the 

appropriate IP regulation in order to protect the goods they create. 

Failure to properly legislate for the protection of UK firms’ intangible 

assets could have a serious impact on the viability of many businesses 

and damage productivity measures as outputs fail to connect with 

commercial markets.  

 

The Audio visual sector is calling for an AV exemption in all new UK trade 

deals with third countries to ensure that valuable interventions such as 

the BBC licence fee and the Terms of Trade framework protecting the IP 

of producers are not undermined. 

 

European market access  

Creative businesses heavily rely on barrier free access to EU markets and 

highlighted a number of areas in which access remains crucial. In 

publishing, 40% of exports are destined for Europe and in TV Europe is 

the second largest market after North America and continues to grow. 

The audio visual sector calls for continuity in the current Audio Visual 

Media
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Services (AVMS) framework allowing UK content to 

continue to classify as ‘European works’ and be sold 

to broadcasters across Europe. 

In the fashion, design and textiles industries, UK 

representation at international fashion shows - 

including Paris and Milan Fashion Weeks – rely heavily 

on Customs Union membership for the movement of 

goods. Without continued barrier-free access, UK 

firms will be at a relative disadvantage to their EU 

peers to achieve the same visibility, with the cost and 

resourcing issues arising from new requirements for 

ATA Carnets which could hinder emerging UK talent.  

 

SME market breakthrough 

While the EU is a well-established trading partner for 

the UK creative industries, smaller firms will need 

ongoing government support to maximise on 

opportunities with third country partners. Small 

grants supporting small companies to international 

markets putting them in direct contact with buyers, 

offers a strong return on investment. One such 

market is the US, which remains highly receptive to 

UK cultural exports, particularly in the film production 

and animation sub-sectors. However, small and micro-

businesses which make up the bulk of the sector, 

struggle to allocate the finance and resource to break 

into new international markets when export-ready 

and would greatly benefit from additional government 

support.  

 

Cuts and uncertainties around the Tradeshow Access 

Programme (TAP) grants have greatly reduced small 

businesses’ ability to break into new markets and 

connect with potential partners. The lifetime 

limitations for companies’ access to the grants are 

also overly restrictive to businesses, particularly the 

cap on number of grants per company. A 

reapportionment of the grants to allow for six grants 

in established markets, three in the US and three in 

emerging markets would broaden exporters’ routes to 

growth enabling support in both established and 

emerging markets. 

Creating a global standard for skills 

The creative industries have consistently 

outperformed other sectors in employment 

growth, with an increase of 25.4% between 2011 

and 2016, compared to 7.2% across the rest of the 

UK. However the sub-sectors are currently 

experiencing the onset of skills gaps that are likely 

to be compounded in the near future by a lack of 

appropriate educational pathways and potential 

restrictions on movement of international workers. 

There is general industry concern around the 

current inaction by the Department for Education 

to lay a framework to enable the development of 

domestic talent. 

 

The publishing, film production and animation 

industries highlighted concerns around a 

requirement for highly skilled technical roles often 

filled by international workers. In some areas of 

the production industries, international workers 

generally account for 25% of a crew. There are also 

non-legal barriers to attracting these workers, 

including delays to visa issuance, onerous 

administrative application processes and salary 

thresholds which cut off an industry made up of 

over 90% SME businesses from the global talent 

pool.  

 

Due to the high concentration of SME and micro-

businesses with little additional resource, creative 

firms struggle to take on the same proportion of 

apprentices as other industries due to the short-

term nature of projects that cannot run for the 

duration of an apprenticeship programme. To 

ensure this doesn’t result in a reduction of 

opportunities, employers in the creative industries 

should be able to make full allocation of their funds 

to Apprenticeship Training Agencies to facilitate a 

programme of placements on behalf of the 

employer. 

 

 



Creative sector tax reliefs  

 

The current suite of creative sector tax credits 

has generated £6 billion a year to the UK 

economy and it is important that these are 

maintained. The group felt that the UK’s 20% 

threshold for tax reliefs do not place creative 

industries on a level playing field with other 

markets to compete for creative projects that 

would encourage UK exports and FDI in UK 

creative projects. For example, Canada offers a 

tax credit of 40%; Belgium 45%, Ireland at 30% 

and Italy 30%. 

 

The government could look at introducing 

flexibility in these tax reliefs in the future; an 

internationally competitive rate may encourage 

more projects to be originated in the UK. 

 

Creative Industry Sector Advisory Group 

members:  

 Chair- John McVay, Producers Alliance for 

Cinema and Television  

 Rosina Robson, Producers Alliance for Cinema 

and Television 

 Emma House, Publishers Association 

 Ian Liddell, Studio Liddell 

 Jo Twist, UKIE 

 Keith Williams, Keith Williams Architects 

 Maartje Hochner, All3Media International 

 Paul Alger, Fashion and Textile Association  

 Sally Benton, Design Council 

 Tim Scott, UKIE 

 Tom Kiehl, UK Music  

 Will Clarke, Altitude Film Entertainment 



 

 

 

 
 

Digital Services & Smart 

Technologies Advisory Group 

 

The digital & technology advisory 

group, led by Matthew Houlihan, 

Head of Government Affairs at 

Cisco covers issues relating to big 

data, international data flows, 

software engineering, investment in 

research and development of new 

technologies and the manufacture 

and movement of technology 

products.  

 

About this paper 

 

The UK’s changing trade landscape 

offers a positive opportunity for a 

modern, bold trade agenda which 

recognises digital and technology as 

significant drivers of growth. New 

technologies and digitisation are 

creating new dynamics for trade. A 

recent McKinsey report found that 

global data flows have increased 

over 45-fold since 2005 and data 

now contribute more to the value 

of global flows than goods.  

Services are estimated to be over 

70% of UK GDP, though remain lest 

developed in trade deals. This paper 

sets out some principles to help 

improve and enable trade in the 

future. 

 

 

 

 

Key Issues 
 

Ensuring data can flow freely 

 
The UK needs to ensure it has the right legal frameworks in place 

with trading partners to allow data to flow freely across international 

borders with the minimum bureaucracy for businesses and 

consumers, whilst ensuring appropriate levels of data protection. Any 

exception to the principle of free flow of data should be narrowly 

defined and make clear the onus is on the government to 

demonstrate that any restrictive measure is necessary (ie for data 

protection), proportionate and non-discriminatory. In addition to the 

free flow principle, the UK should be proactive in calling for 

localisation requirements to be removed. Through the ICO, 

companies should be offered the right support to ensure compliance 

with relevant data transfer and protection rules.  

 

Reducing tariffs on technology products and ensuring customs 

processes are light-touch  

 

The UK should sign up to the Information Technology Agreement 

(ITA) which makes most IT equipment duty-free in most markets and 

consistently call for data transfers to be tariff-free. The UK should 

also support the WTO Moratorium on E-Commerce Duties, which 

ensures that electronic transmissions remain duty-free 

internationally.   

Light-touch trusted trader systems (e.g., Authorised Economic 

Operator schemes) should be established to securely fast-track goods 

through customs channels.   

The UK should establish an export control system for dual use goods 

in line with existing international agreements (Wassenaar) that is 

simple to work with and supports UK exporters.  

 

Protect innovation and security 
 

Insist source code and encryption keys must not be included as a 

condition of market access in any trade deals. Ensure the UK has a 

world-leading IP system that attracts innovators through effective 

enforcement mechanisms. 

 
Promote trade in services 

 

The UK should be proactive in pushing for services to be part of any 

bilateral trade deals.  The UK should actively champion progress in 

the plurilateral Trade in Services Agreement (TiSA), and in continuing  

Digital Services & Smart Technologies  



EU and future UK bilateral trade negotiations, 

which could help open up services markets for the 

UK and make service trading rules clearer for 

companies. The UK should push for non-

discrimination for existing services and a principle 

of non-discrimination for any new digital services. 

This will assist both-way FDI, and a focus on 

innovation and longer-term infrastructure 

investment.  

 

Use regulation to promote digital innovation 

 
To encourage UK firms to trade internationally and 

international firms to invest in the UK, the UK’s 

regulatory environment, including for the internet, 

communications and the creative industries, needs 

to strive for broad alignment with major markets 

around the world, including the EU, and seek to 

match regulatory cycles more closely to investment 

cycles with pro-innovation and pro-investment 

principles sitting firmly alongside pro-competition 

imperatives. Industry should be supported in the 

UK to play a leading role in driving voluntary, 

industry-led, open standards and to engage in 

multilateral collaborative R&D programmes 

including Horizon 2020 (as other third countries 

already do).  The UK should also look to be a global 

pioneer on regulation supporting innovation and 

market creation e.g., connected and autonomous 

vehicles and cyber security. 

 

Make the UK the most attractive destination in 
the world for digital and technology investment 
 
The UK Government should build on the strong 

focus on digital in the Industrial Strategy and 

Digital Strategies by ensuring the government 

works closely with business to support the uptake 

and effective use of digital technologies across the 

economy.  Supporting the development of tech 

clusters should be prioritised through proactive 

regional policies. The UK should consider a simple, 

tailored package to allow established overseas 

digital companies who have a successful track 

record in their home country to quickly establish a 

UK base.  

 

Support the wider innovation ecosystem 

 

The UK should ensure and that start-ups continue to 

have access to the right forms of finance and tax 

incentives to allow them to grow and begin to trade 

internationally from day one. The UK government’s 

commitment to increasing spending on R&D in the UK 

is welcome and international R&D collaboration 

should be supported – both with researchers and 

innovators in the EU, but also around the world.  

Using targeted investments to support technology 

demonstration projects is particularly important.  

Access to international talent, attracting the best 

students and digital entrepreneurs and supporting the 

wide take-up of digital skills across all age-ranges and 

at different depths of expertise is essential. The UK 

Government should create a platform setting out tech 

employment opportunities and advice for employers 

in the UK to ensure the UK is attracting the best tech 

talent from across the world. 

 

Supporting innovative companies to grow 

 

Digital and technology start-ups and scale-ups need 

guidance and support to encourage and help them 

expand internationally.  The Export is Great website is 

a positive step and provides good information for 

exporters.  The UK should build on this with some 

dedicated advice to digital services companies. ITI 

teams should be given dedicated training to help work 

with UK digital and technology companies to 

encourage them to export.  Clear information should 

be provided to businesses and entrepreneurs abroad 

to facilitate them setting up a UK business quickly that 

allows them to export from the offset.  

 

Telling the world 

 

The UK needs to heavily promote itself as an 

investment destination, as a base for internationally-

mobile tech companies, and as a home of excellent 

exporting digital and technology companies. A strong, 

global campaign focusing on digital and technology 

would put the UK at the forefront of minds around the 



world. A network of UK tech-hubs around the world 

could help encourage companies to set up in the UK. 

 
Digital Services & Smart Technology Sector Advisory 

Group members:  

 Chair- Matthew Houlihan,  Cisco  

 Alex Falcon Huerta,  Soaring Falcon 

 Aleyne Johnson, Samsung 

 Aline Doussin, Squire Patton Boggs 

 Bill Clee, Asset Mapping 

 Chris Meadows, IQE 

 Larry Stone, BT 

 Paul Morris, Vodafone 

 Simon Spier, TechUK 



 

 
Energy and Infrastructure Sector 

Advisory Group 

The energy and infrastructure 

group, led by Stuart Thomson, 

Head of Public Affairs at 

Bircham Dyson Bell, covers 

issues relating to utilities & 

telecoms, renewable/ 

sustainable energy, fuel & 

refinery, local infrastructure & 

planning, development & 

construction.  

About this paper  

This paper provides an initial 

overview of both opportunities 

and implications for exports/ 

international trade and inward 

investment across the 

infrastructure sector.  It outlines 

the barriers within the sector 

and provides a set of 

recommendations on key issues 

including financing, the supply 

chain, regulation, transparency 

and skills.  

 
 
 
 
 
 
 
 
 

 
 
 
 
 
Key issues 
 
Government intelligence, clarity and transparency 

International trade is often hampered by exporters’ concerns over 

regulations and laws in other countries and a fear of not being paid for 

goods or services. Government must ensure it communicates its 

initiatives – such as the ‘Great’ campaign - so that firms across all levels, 

including the supply chain can receive market intelligence and insight 

into new markets for businesses wishing to export or expand overseas. 

This will help firms have clearer vision of the demand for their products 

and services without having to overcome significant obstacles.  

The infrastructure sector relies heavily on the supply chain which 

comprises SMEs and their sub–sectors. We believe that given these 

relationships, larger firms can act as a conduit for information to smaller 

firms.  This network is not currently being exploited by Government. 

Whilst the Government continues trade delegations and sector based 

missions, these are often dominated by the same companies and 

organisations.  We recommend that the Government makes increased 

efforts to spread the opportunities, for instance by communicating them 

through trade bodies and providing a detailed timetable in advance. 

To ensure that trade delegations are not merely focused around 

Ministers, we suggest the greater use of Members of the House of Lords 

as Deputies and their appointment as Trade Envoys, given the enhanced 

business acumen of many. 

Transparency by Government across its global outreach will help with 

business engagement so that structures and cross working groups can 

be improved.  There also remains a problem of funding for trade shows 

and Expos which cannot be allowed to continue post-Brexit. 

Globally relevant UK infrastructure 

The sector continues to face uncertainty and clarity is needed from 

Government to provide a long-term consistent narrative about our 

connections to the rest of the world.  This is essential if the sector is to 

identify and exploit opportunities. It will also provide certainly for global 

investment in UK infrastructure. The UK should identify the 

infrastructure that will connect UK businesses with global markets so 

that we can develop international links, grow our presence
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globally and specifically make the UK an attractive 

place to invest in. This also means replacing existing 

EU trade agreements and pursuing new UK trade 

agreements – all of which are important to major 

projects, global value chains and professional services, 

including free data flows, market access and digital 

trade. As we continue to grow our international 

presence, infrastructure advisory bodies, such as the 

National Infrastructure Commission should consider 

widening its remit to include UK infrastructure 

connections to global markets and infrastructure 

required to attract foreign direct investment across 

sector.  

Regulation 

The sector’s future success is reliant on a stable 

regulatory environment. More than anything else, it 

needs a stable regulatory system, especially post-

Brexit, as this will help support long term investment, 

innovation and security across infrastructure sectors.  

Because of the mismatch in a number of sectors 

between investment cycles and regulatory reviews, 

there is a case for a long term, strategic and pro-

investment approach.  

There is a risk that any legislation which affects the 

companies’ ability to raise fair revenue for its 

products and services (in any sector) could lead to 

unintended consequences, such as reduced 

investment and curtail of international expansion 

plans. 

We would suggest that all future legislation is 

required to consider the implications for investment, 

possibly through the impact assessment process. 

Financing conditions 

Infrastructure consultancies are often required to 

provide ‘up-front’ finance in order to bid for large 

international schemes outside of the UK. Whilst 

government bodies, including the UK Export 

Finance, allow UK firms to borrow, their interests 

rates means that companies are often unable to 

compete with other international contractors and 

consultants who have access to interest free 

financing. Some movement could help UK firms 

compete internationally. 

Skills 

Engineering and digital skills shortages remains a 

huge problem for the industry and employers, 

representing a profound challenge when the UK 

leaves the EU. Skills are vital so that the UK can 

compete globally, meet the Industrial Strategy 

challenges and drive productivity. 

Urgent re-skilling is needed across all engineering 

sectors and the group welcomes the Government’s 

announcement on the National Retraining Scheme, 

which will allow a further £40m investment in 

construction training programmes. 

Skills initiatives such as those created as part of 

Crossrail and HS2 are welcome across all parts of 

infrastructure but a clear and delivered project 

programme is needed if the newly skilled people 

are to remain working in the UK.  That will also 

help companies to retain talented and skilled staff. 

Access to skills at all levels is vital if the UK are to 

deliver the pipeline of projects.  This needs to be 

considered as part of our future relationship not 

just with Europe but further afield as well.   

Energy and Infrastructure Sector Advisory Group 

members: 

 Chair – Stuart Thomson, Bircham Dyson Bell 

 Gloria Liu, Birchham Dyson Bell 

 Tom Evans, AP Wireless  

 James Kenny, Arup 

 Larry Stone, BT 

 Chris Wright, Centrica 

 Mark Bromley, EDF Energy 

 Craig Jones, GE  

 David Hendy and Tom Lees, Mace Group 

 Peter Abson, National Grid 

 Richard Crossick, Ørsted 

 Charles Malissard, WSP  



 

Financial & Professional Services 

Advisory Group 

The Financial & Related 

Professional Services Advisory 

Group, led by Gary Campkin, 

Managing Director, External 

Relations & Strategic Issues at 

TheCityUK, covers issues facing 

the financial and related 

professional services industry. 

This covers the full range of UK-

based banking and other 

financial services, insurance, 

market infrastructure, 

accountancy and legal and 

professional services, whether 

domestically or foreign-owned. 

About this paper  

This paper provides an overview 

of policy areas of the greatest 

strategic importance for UK 

financial & professional services. 

Its key focus is the UK’s 

participation in multilateral, 

plurilateral  and new trade 

agreements with third countries 

(negotiations with the EU will 

raise some special and different 

issues). It outlines barriers to 

trade and makes 

recommendations on issues 

including trade in services, 

access to skills and talent, data, 

regulation and mechanisms for 

improved public debate and 

industry consultation.  

Key Issues 

Trade in services 

The UK is the world’s largest net exporter of financial and related 

professional services, with net exports of $77 billion in 2016.  It is also a 

world leader in attracting foreign direct investment into its economy. UK 

financial and related professional services exports account for more 

than half the surplus of all UK net exporting industries. Yet despite their 

importance in the UK economy, services account for only 25% of UK 

external trade. There is therefore huge scope for expanding UK services 

trade, with the promise of enhanced UK competitiveness and prosperity.  

To gain maximum economic impact post-Brexit, the new independent 

UK trade and investment policy will need to focus on the liberalisation of 

trade and investment in services, given that the services sector is now 

the primary contributor to UK economic growth, employment and 

competitiveness. UK trade and investment policy must cater for all 

features of services (including “servicification” – the embedding of 

services in goods) in a coherent and holistic way, allowing for flow 

facilitation across the entire range of goods and services being traded. 

Since services are subject to other countries’ behind-the-border 

regulatory barriers, regulatory co-operation and mutual regulatory 

recognition will be key issues. 

Given the role of services generally, and high value-added services in 

particular, in the UK economy, no UK trade and investment agreement 

should be concluded without provisions securing greater market access 

for UK-based financial and related professional services. The continued 

liberalisation of trade in services should be pursued at multilateral, 

plurilateral and bilateral levels.  

Given the importance of trade and investment in services, it is ironic 

that the statistical data for services trade is patchy and poor. Measuring 

the extent, pattern and flows of different types of trade and investment 

will be important for UK policy. All necessary steps to must be taken to 

improve statistics on trade and investment in services. Full evidence-

based analysis of this data may alter the assumptions on which the 

foundation of UK trade and investment policy is built, and can be drawn 

on by UK policymakers to enhance the effectiveness of negotiations with 

trading partners.  

UK trade and investment policy for services in general, and for financial 

and related professional services in particular, needs to reflect all these 

features in its global strategic focus.  By doing so, it can fully reflect 

actual patterns and trends in the global marketplace and enhance the 
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scope for the UK to capture hitherto unexploited 

comparative and competitive advantage. 

Access to global skills and talent 

The quality of its people is one of the most important 

attributes of an international financial centre. In a 

world of increasing mobility, there has to be a clear 

UK policy for ensuring that appropriate skills can be 

developed, attracted and retained in the UK, and also 

deployed world-wide. This will involve changes to the 

immigration system to enable international 

recruitment to fill particular skills gaps.  

The government should facilitate the industry’s access 

to leading global talent by introducing sufficient 

flexibility into the work of UK Visas & Immigration 

(UKVI) so that changing business skills profiles can be 

accommodated, and the best international talent can 

be attracted to the UK. Implementing a policy for 

business sponsorship of key personnel entering and 

leaving the UK will be one key aspect that should be 

reviewed. 

The current UK immigration and visa process is 

complex, costly and time-consuming. It can be 

detrimental to the recruitment of the best 

international talent into the UK. Streamlining 

processes and introducing greater flexibility will 

increase the efficiency of UKVI and help businesses to 

recruit talent and reduce administrative and 

productivity costs for firms and employees. 

 

 

 

 

 

 

 

 

 

 

Data and data localisation  

The rise of e-commerce and/or digital trade is the 

biggest recent change in patterns of global trade 

and supply chains across all goods and services – 

for financial and related professional services, the 

advance of FinTech is a key example. It is now a 

reality that all trade - and particularly services 

trade - necessarily involves international transfers 

of data, whether for storing customer files or 

complying with requirements imposed by 

regulators in other jurisdictions. This phenomenon 

has given rise to a trade governance problem, 

namely the extent to which governments may 

legitimately impose restrictions on data transfer or 

data-processing.  

Proportionate protection of individual data 

subjects, safeguarding their personal data, and 

measures against cyber-terrorism are of course 

important and legitimate public policy 

objectives for any government. But they must 

be achieved in a balanced and least-trade-

restrictive way that will allow international 

commerce to function efficiently in the interests 

of global economic growth and development. 

UK policymakers should therefore examine 

whether trade and investment agreements can 

be used as an instrument for agreeing shared 

approaches to increasing online security of data. 

In promoting open and least-trade-restrictive 

data regimes, the UK must ensure that its own 



position is consistent, clear and compatible with 

the freedom of data movement and data-

processing that international trade requires. 

Data localisation measures are all too frequently a 

new form of protectionism and a growing threat to 

global value chains in both goods and services.  

They should be opposed because of their adverse 

effects in imposing costs, bearing down on the UK’s 

ability to compete in other markets.  

Regulatory coherence  

Regulation in all its aspects has become a dominant 

international policy question, ranging widely from 

debates over regulatory transparency to the reach 

of regulatory jurisdictions and how relationships 

between them should be governed. Regulatory 

convergence and divergence is a huge and 

expanding policy issue, on which the UK, post-

Brexit, will have fresh opportunities to be a policy-

former, opinion-influencer and thought-leader at 

the global level and in international bodies.  

The need for regulatory coherence and new 

approaches to equivalence and mutual recognition 

in financial services will arise in different ways in 

the UK’s relationships with a range of trading 

partners. The form it should take will likewise vary. 

If trade in financial and related professional 

services is to be further developed, regulatory 

issues have to be addressed at every opportunity. 

The UK should: 

 use the opportunity of Brexit to promote the 

application of international standards and the 

development and use of international 

guidelines for good regulatory practice  

 intensify its monitoring of regulation operated 

in third countries, especially emerging 

markets.  

 take opportunities to lead international 

thinking on deeper approaches to regulatory 

coherence and international co-operation 

among regulators. 

 

Consultation on trade and investment policy 

Trade and investment barriers in international 

markets have become more complex – particularly 

regulatory barriers in other countries. An independent 

UK trade and investment policy will allow fresh scope 

for tackling these in ways attuned to the specific 

interests of UK business. But to ensure that this is 

done effectively, UK government departments will 

need to draw even more fully on the experience of UK 

businesses competing in global markets. 

Post-Brexit, the process of UK trade and investment 

policy formation will need to be better understood, 

articulated and integrated with other UK policies and 

initiatives across government. All UK policymakers, 

including the UK regulators and tax authorities, can 

take a lead in ensuring that their work has a positive 

bearing on the UK’s competitiveness and trading 

success.  

Effective consultation will also require better 

information among the public at large on the purpose 

and importance of UK trade and investment policy. 

The UK government should work together with all 

stakeholders to enhance informed debate and 

understanding of the merits of fostering a thriving 

capital market.  These include the social benefits 

arising from long-term investment, for which the UK 

aspires to be a global hub, with implications for job 

creation, wealth creation and wider policy choices.  

A new and coherent – possibly mandatory – system 

for formal consultation with business on trade and 

investment policy should be developed, using 

mechanisms including industry standing advisory 

groups. This will be vital to ensuring that the UK 

government and regulatory agencies are in 

continuous contact with UK business interests when 

framing policy and setting out negotiating objectives. 

Financial and Related Professional Services Advisory 

Group members include: 

 Chair – Gary Campkin, Managing Director, 

External Relations & Strategic Issues, TheCityUK  

 Nick Collier, Global Head of Government 

Relations, Thomson Reuters 



 Sue Almond, Partner, Grant Thornton UK LLP 

 Jeff Newton, Head of Public Affairs – Asset 

Management, Standard Life Aberdeen Plc 

 Sally Jones, Director of International Trade Policy 

and Global Brexit Insight Lead, Deloitte 

 Rhonda Best, Director, Alexander Bain & 

Associates Limited  

 Nick Tolchard, Head of EMEA, Invesco Fixed 

Income, Invesco Perpetual  

 Cian O’Callaghan, Fellow Association of Chartered 

Certified Accountants, senior regulatory 

compliance professional 

 Anjou Dargar, Head of Public Policy & Emerging 

Markets, EMEA Government Affairs, Thomson 

Reuters 

 John Cooke, Chair, LOTIS Committee, TheCityUK 



 

 

 

Healthcare & Lifesciences 

Advisory Group 

 

The Healthcare and Lifesciences 

Advisory Group (HLAG), led by 

Paul Benton, Managing Director 

International at the Association 

of British Healthcare Industries 

(ABHI), consists of senior 

representatives from across the 

UK Healthcare and Lifesciences 

sectors.  

The Group will make 

recommendations to 

Government and provide regular 

commentary and feedback on 

critical issues affecting the 

sector. 

 

About this paper 

 

The Healthcare & Lifesciences 

sector is the second  largest 

contributor to the UK economy.  

Health Technology is the largest 

UK Technology industry and UK 

Pharmaceutical & 

Biopharmaceutical industries are 

amongst our leading exporters 

and fuel significant amounts of 

R&D activity.   

This paper aims to identify trade 

& investment issues that impact 

the sector’s performance, 

efficiency and productivity, as 

well as identifying strategic 

opportunities for the UK.   

 

 

Key Issues 
 

Enhanced collaboration across the Healthcare system  

Healthcare and Lifesciences companies effectively have only one 

customer in the UK, the NHS, the biggest single-payer health system in 

the world.  Many countries have world leading Universities and 

innovative, indigenous companies, but nowhere else has a public health 

and care system at the scale of the NHS. This, in turn, becomes a 

significant engine for economic growth. Indeed, the one truly 

distinguishing feature that the UK has versus its competitors is the NHS. 

The NHS must also provide a local market that is receptive to, and 

values, innovation.  

The clinical facilities in many health and life science partnerships are 

often undercapitalised. Notable are the contrasts between the 

Addenbrookes Hospital in Cambridge and John Radcliffe Hospital in 

Oxford, and the industry and research institute facilities around them 

versus the rest of the NHS.  

We propose that the HLAG form a trade work stream reporting to the 

Life Sciences Industrial Strategy Implementation Board to ensure the 

strategy continues to focus on the critical issue of supporting the sector 

to trade. Specific elements would include; 

a. A clearer and more joined up health and lifesciences trade and 

investment strategy to promote and leverage the sector;   

 

b. Stronger leadership of the trade and investment agenda for 

Health and Lifesciences sector through the formation of a Trade & 

Investment Board to drive and oversee activity; 

 

c. A more joined up approach for UK Government (DIT) with closer 

collaboration between Healthcare UK, the Life Sciences 

Organisation and other partners such as the Medicines and 

Healthcare Products Regulatory Agency (MHRA) and the National 

Institute for Health and Care Excellence (NICE), to fully leverage 

the vibrant UK health ecosystem; 

 

d. A comprehensive Health and Lifesciences campaign targeted in 

key markets to raise the profile of the sector’s strength; 

  

e. Besides intrinsic clinical need, the government's Life Sciences 

Industrial Strategy should also focus on supporting re-

capitalisation, which gives industry partners confidence to invest.
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Ensuring regulatory stability and leveraging the 

global reputation of UK regulators 

The MHRA is regarded as, perhaps, the most pre-

eminent Competent Authority globally and NICE has 

become an internationally recognised leader in the 

field of health technology assessment.  

Leveraging the reputation and skills of these 

organisations opens a breadth of opportunities for the 

UK. Significantly, there is a trend towards the global 

harmonisation of regulation and evidence 

requirements, and both MHRA and NICE are well 

positioned to lead developments and showcase the 

broader UK offer. 

The regulatory arrangements for medicines and 

medical devices in Europe are complex and changes to 

this regime, resulting from Brexit, may have an impact 

on public health across Europe. We concur with the 

Government’s desire to see close regulatory 

alignment between any new, sovereign regulations 

and the systems that currently operate across Europe. 

There is also an increasing emergence of regulatory 

regimes in countries around the world which is 

significantly increasing the burden on UK SME’s.  

Many of these SME’s are unable to keep up with, and 

afford to, navigate these systems in key markets 

which severely hampers export growth.  

We propose, therefore;  
a. No divergence from current regulatory system; 

 
b. The empowering and appropriate level of funding for 

the MHRA to take a global leadership role in driving 
regulatory harmonisation; 

 
c. Championing and ensuring other relevant UK bodies, 

such as NICE, take a more prominent leadership role 
globally; 

 
d. That Government support for SME’s to assist them 

navigate regulatory pathways, perhaps via the MHRA 
or other organisation/mechanism, is explored.   

 
Ensure a fully functioning system for the movement of 
medical products 
 

This is the most important consideration for NHS 
patients resulting from Brexit, who should be 

guaranteed continued access to life saving and 
enhancing medical products. Tariffs are unlikely to 
be an issue, but non -tariff barriers have the 
potential to delay or halt the supply of products 
across borders.  

Data from HMRC on the import and export of 

medical devices indicate that 70% of 

Health Technologies come into the UK from the EU, 

with two of the largest trading partners being 

Belgium and the Netherlands. This clearly 

illustrates the complex, international nature of the 

health technology supply chain; many medical 

products, wherever in the world they are 

manufactured (including the UK), are ultimately 

distributed to the NHS from the Low Countries.  

We recommend therefore that all products used in 

healthcare should be exempt from any new 

customs, tariff or VAT arrangements, and afforded 

pre-shipping clearance and fast track access across 

any new EU/UK borders.  

Financial Incentives and Campaigns to support 

Exporting Companies 

Grant support for companies to export has 

declined, meaning many SME’s are now unable or 

unwilling to actively pursue opportunities in 

priority markets. These changes will have a 

significant impact if sterling remains at a low level; 

under the 2010-15 Government, TAP grants ranged 

from £7 – 15m with a large increase in companies 

going overseas. This has now reduced from a TAP 

budget of £30M across all sectors 15 years ago to a 

current total of just £6M.   

The value of such schemes to the sector is proven; 

Colleagues in the industry association GAMBICA 

surveyed their members during this period and 

concluded that every £1 of TAP support generated 

£70 in business wins.  Comparable schemes in 

other European nations such as Germany remain 

well funded. 

Private providers of healthcare report a sharp 

falloff in the number of patients being referred 

from oversees, notably from the Middle East.  



Competition from other European countries to 

attract patients has also increased 

We recommend therefore that; 

 

a) The declining trend in grant funding is 

reversed; 

 

b) In the absence of any increases to funding, 

Treasury should explore the possibility of 

repayable loans to bring the overall level of 

funding available back up towards its peak of 

£30M; 

 

c) The introduction of a UK Export Tax Credit 

Scheme; 

 

d) A campaign targeted in key markets to 

showcase the offer from the UK private 

healthcare provider sector. 

 

Healthcare & Lifesciences Sector Advisory Group 

members: 

 Chair- Paul Benton, ABHI 

 Neil Harris, Abbott 

 Roland Sinker, Cambridge NHS Foundation 

Trust 

 Malcolm Lowe Lauri, Cambridge University 

Health Partners 

 Andy Mears, Deltex Medical 

 Tim Collins, GAMBICA 

 Cliff Bucknall, HCA Healthcare 

 Sarah Haywood, Medcity 

 Hakim Yadi, Northern Health Science Alliance  

 Peter Worrallo, Penlon 

 Neil Mesher, Phillips Healthcare 

 

 

 

 

 

 

 

 



 

 

 
 

Hospitality, Tourism & Leisure 

Advisory Group 

The hospitality, tourism & leisure 
advisory group, led by Ufi 
Ibrahim, covers issues relating to 
the hospitality and leisure 
sectors in the UK, specifically 
with regards to inbound travel 
and foreign direct investment. 
 
Attracting 34 million visitors in 

2016, the UK is the 6th most 

visited nation in the world. 

Tourism’s contribution includes 

3.1m jobs, 9% of GDP and 

£29.8bn of exports in 2016. 

 
About this paper 

In this report, we explore the 

UK’s positioning in the Global 

Travel & Tourism market, and 

what can be done to boost 

international trade and 

investment. It outlines significant 

opportunities for the sector, as 

well as the competitive 

shortcomings that have held 

back UK hospitality, leisure and 

tourism exports.  

 

 

 

 

 

 

Key Issues 

Given the right policies, the UK can attract greater values of tourism 

exports and FDI, benefitting every region of the country. 

Improvements in UK infrastructure, both physical (including 

transport, convention and conference venues) and digital (such as 

improved Broadband connectivity), will make a considerable 

difference to spreading tourism benefits across the nation. The 

industry welcomes the Government’s focus on pressing 

infrastructure needs. However, there are a number of policy changes 

that would have a significant impact in the short term, helping to 

stimulate greater export generation and FDI, including: 

Easing visa restrictions 

China is fast becoming the world’s most significant tourism source 

market, in terms of volume (with 120 million Chinese international 

travellers last year) and tourism spend (one of the highest in the 

world). In response to a substantial reduction in the cost of a ten-

year visa from £747 to £85, and other process improvements, Home 

Office figures reported a 20% increase in the issuance of UK visas to 

Chinese visitors in 2016. This resulted in some 480,000 Chinese 

visitors (up from 407,000 in 2015), spending more than £513 million 

in the UK. However, our European competitors received over 2.3 

million visitors, up from 1.7 million in 2014. The greater the reforms 

in easing visa restrictions, the greater the volume of exports we will 

generate through Chinese visitors and investors, and those from 

other nations including India. 

Increase the UK’s price competitiveness 

The UK has one of the highest rates of Tourism VAT in Europe, 

making it one of the most expensive countries to visit in the world. 

This limits the UK’s ability to compete for tourists in a highly price-

sensitive international market. All the UK’s major competitors apply a 

special rate of VAT for Tourism including the Republic of Ireland at 

9%. A reduction in Tourism VAT to 5% could be brought into effect 

immediately by the UK Government, as there would be no need for 

legislation at national (or EU – while the UK remains a member) level. 

Doing so would create 121,000 new jobs over ten years, as well as 

raising £4.6 billion for the Exchequer and improve the UK’s trade 

balance by £23 billion over the same period. For tourism businesses, 

97% of which are SMEs employing fewer than 50 staff, a reduction 

would provide a vital injection of funding. This reduction would also 

increase the likelihood that it would be worthwhile exceeding the  
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£83,000 VAT registration threshold; some 

members deliberately remain below it.  

Place marketing and investment promotion 

 VisitBritain, and local tourism agencies, face 

considerable pressure from substantial budget 

cuts, demands for greater transparency in the use 

of tax-payers’ monies, and transformation in 

tourism consumption patterns, plus the continued 

evolution of the digital economy. The Great 

Campaign has had a positive impact on tourism, 

nation branding, and establishing greater 

collaboration across the Department for 

International Trade & Investment (DIT&I), 

Department for Digital, Culture, Media and Sport, 

and Visit Britain. However, since tourism is an 

export sector, we see real opportunity for even 

greater efficiencies and the promotion of our 

tourism economy if our international tourism 

marketing agency was more firmly established 

within DIT&I.  

Rural and Coastal Resort Regeneration 

 We urge the Government to deliver a 

comprehensive strategy, with targeted economic 

incentives and action, to attract the investment 

which our coastal communities need to reach their 

full economic and social potential. Statistically, 

people living on the coast are more likely to be 

poorly educated, unemployed and living in low-

quality housing than those living in similar inland 

communities. Through harnessing the potential of 

our coastal communities, it is possible to make our 

seaside towns destinations of choice for tourists 

and residents, stimulate domestic tourism to 

reduce the tourism deficit, and encourage 

increased FDI through higher domestic demand. 

Offering investor inducements, through capital 

allowances, investment funds, public / private 

partnerships, and enterprise zones, could make a 

marked difference to the 8 million people living in 

UK coastal communities, and to the overall UK 

economy. Similarly, rural economies could be big 

benefactors of tourism investment, helping to  

drive economic opportunities and to help preserve 

fragile natural and historical environments.  

Address regulatory and tax burden inconsistencies 

that have arisen from the growth in the digital and 

sharing economies, and review planning and 

licensing laws  

The tourism industry has embraced the digital 

economy and is thriving on the opportunities opened 

up by the internet and mobile, by reaching new 

customers all over the world. However, the 

relentlessly fast growth of the online marketplace 

means that regulations have not kept up with new 

ways of doing business. There are rising consumer 

concerns about the lack of transparency in pricing, 

ranking and rating criteria, and the potential for very 

large global firms (just two of which hold over 80% of 

the global online booking market) to stifle UK tourism 

businesses, particularly SMEs. It is currently estimated 

that the average tax contribution of ‘traditional’ 

businesses is around 23%, whereas digital businesses 

operating in the same market contribute an average 

of 9%. Addressing such anomalies and facilitating a 

level playing field will attract greater investment to 

the industry.  

In light of Britain’s withdrawal from the European 

Union, show a clear and coherent strategy on 

employment 

 Brexit offers both a number of risks and opportunities 

ranging from regulatory changes to trading conditions, 

and most pertinent is the issue of EU labour. 

Government investment in skills development and an 

effective transition plan enabling labour intensive 

industries like Tourism time to adapt, will reduce 

investor anxiety over staff shortages. Furthermore, 

open Skies agreements with the EU are critical to a 

viable tourism industry, with around 73% of visitors 

arriving in the UK via air travel1.
 

 

                                                           
1
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Hospitality, Tourism & Leisure Advisory Group 

members: 

 Chair- Ufi Ibrahim 

 Yoonwhe Leo Moon, AJU Hotels & Resorts 

 Thomas Dubaere, AccorHotels 

 Jonathan Worsley, Bench Events 

 Dermot King, Bourne Leisure 

 Jonathan Hubbard, Cushman & Wakefield 

 Tony Matharu, Grange Hotels 

 Katrina Craig, Hotel Solutions Partnership 

 Stephen McCall, Intercontinental Hotels Group 

 Katie Benson, Jumeirah Carlton Tower 

 Jason Katz, Kings Park Capital 

 Gordon Fraser, MacDonald Hotels 

 Nick Varney, Merlin Entertainments 

 Cody Bradshaw, Starwood Capital 

 

 



 

 

 

 
 

Process Industries & Engineering 

Advisory Group 

The process industries and 

engineering group, led by Mike 

Houghton, Managing Director of 

Siemens Process Industries and 

Drives, covers issues relating to 

manufacturing, engineering, new 

industrial technologies with a 

specific view of the process 

sector in mind – e.g. bulk 

chemicals, fine chemicals, 

pharmaceutical, glass, 

engineering, etc... 

About this paper  

This paper provides an initial 

overview of both opportunities 

and implications for exports/ 

international trade and inward 

investment across the process 

industries and engineering 

sectors. It outlines the barriers 

within the sector and provides a 

set of recommendations on key 

issues including inward 

investment, skills, non-tariff 

barriers, and the UK global brand 

alongside infrastructure and 

supply chain matters.  

 

 

 

 

 

 

Key issues 

FDI and Inward Investment 

It is important that the UK secures a strong regulatory environment for 

inward investors and reviews ‘rules of ownership’ so that any inward 

investment is safeguarded for the long term and not subject to ‘asset 

stripping’ by so-called ‘vulture funds’. On top of this the group urges for 

a review of the tax regime for inward investment into new technologies, 

as well as plant and equipment. This could include a review of AIA, and 

capital allowances regime. Investment in productivity measures that 

make the UK more globally competitive is critical: government should 

set comparative benchmarking for time to market, agility, flexibility and 

efficiency of resources. France and Singapore are incentivising this 

through their Productivity and Innovation Taxation Incentive.  

 

There’s a need to distinguish between regulation and standards – Brexit 

means divergence from regulatory frameworks but it must not for 

standards bodies. UK should aim to take a prominent role in 

international standard setting. There are 33 members of the European 

standards network – this goes beyond member states and the UK needs 

to maintain an active participant. 

 

The UK brand abroad  

The UK must build upon the visibility of its manufacturing offer abroad; 

this extends to the Process Industries sector together with our 

engineering capabilities. This forum supports the internationalisation of 

the Made Smarter Review (Industry 4.0) proposals which call for the 

establishment of  a major national brand campaign, delivered by both 

government and industry, to significantly increase awareness of how 

new digital technologies can transform industry at home and abroad. 

Delivered within a wider support framework, the campaign would 

promote the adoption of digital technologies (especially among SMEs), 

address negative preconceptions that IDT is expensive and risky, and 

inspire current and future workers with a vision of how they can secure 

high-quality jobs in a thriving part of the economy.  

We are the only country in the developed world without a brand and 

plan for the fourth industrial revolution – having one at home and 

abroad would remove perceptions barriers that the UK is withdrawing 

from its biggest market and becoming less and not more of a global 

business player.
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Trade Barriers 

The group urges strongly that the UK Government 

should pursue a relationship with the EU that avoids 

both tariff and non-tariff barriers. Any restrictions on 

the movement of goods that slow production or 

impact cash flow have the potential to damage 

manufacturing significantly and harm the SME 

community particular.  

 

UK CHIEF/ Customs Declaration Service must be able 

to handle any non-tariff barriers should they arise. In 

2015-16 the UK’s the CHIEF system processed 55 

million export and import declarations, however 

National Audit Office reports have highlighted 

significant concern that the new Customs Declaration 

Service will not have the functionality or scope 

required to process EU declarations in March 2019, if 

required by the final UK/EU agreement. In this 

instance there are 180,000 additional traders that 

interact solely with the EU that would need to make 

declarations. It is absolutely critical that UK exporters 

are not hindered by reduced capability or delays 

caused by the new CDS system. On top of this, any 

changes to reporting requirements for EU trade 

presents new layers of complexity and cost for UK 

business. 

 

The group supports the policy analysis published by 

The Manufacturers’ Organisation (EEF) that suggests 

that to avoid presenting barriers such as increased 

operational costs, the UK must be permitted to 

continue to participate in the development of 

harmonised product standards.   

 

Infrastructure & Supply Chains  

As businesses and government alike prepare risk and 

sector impact analysis, there is a need to consider the 

value of the UK’s extended supply chains and the 

support they offer to major UK exporters. Operational 

trade arrangements based on commercial decisions 

are likely to change if tariff and non-tariff barriers to 

UK manufacture and export outweigh the decision to 

offshore operations.  

Where manufacturers are aware of the 

comparatively low labour and real estate costs in 

other markets, transport costs and quality have 

often prevented offshoring. However, EU-third 

country trade partners are experiencing rapid 

advancements in their infrastructure and supply 

chain proposition which are particularly 

competitive for UK exporters. For example, the UK 

glass industry presents a relatively low turnover of 

£7bn but provides vital support to major drinks 

manufacturers. This kind of consolidated supply 

chain support both benefits the extended supply 

chain and, in turn prevents the loss of major 

contributors to UK tax revenues and GDP.  

 

Skills 

Access to talent and a home-grown pool of workers 

skilled enough to attract investors is essential for 

the future training environment. The calibre of jobs 

must be considered – there is an opportunity for 

the UK to create a market of high-quality skilled 

jobs that are resistant to threat of automation, 

ultimately creating a globally competitive UK 

market. Particularly in the case of foreign 

acquisitions, there is a clear need for a competitive 

and innovative UK skills market that encourages a 

long-term vision.  
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